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OVERVIEW Madina Mall & Residency, as its 
name suggests, is a mall with 
luxury living apartments at its top. 
It is a project of Salman 
Enterprises, under construction at 
Bahria Enclave, Islamabad. They 
contacted us through our social 
media handles and then visited 
our office. 

After detailed discussions, their 
executive team closed the deal for 
one month with Suraket, as a 
testing time period.

MADINA MALL & 
RESIDENCY
Sales for real estate are not 
easy, Suraket made it possible 
for my project to generate 
enough revenue to complete its  
evelopment. This company is 
comprised of team of 
professionals who know how to 
“get the job done”.

SALMAN AHMED

WWW.MADINAMNR.COM
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• Generating 10x ROI upon media 
buy-in budget
• Designing an attractive template for 
this project so that it catches the eyes 
of the audience.
• Local SEO for project’s website

PROBLEM
Driving customers towards this 
expensive project, 1st through media 
buy-ins, and after we have enough 
visibility, organically. Also, its website 
was slow and did not appear on the 1st 
page of google search.

1.   Audiences were selected media was 
developed and awareness ads were 
campaigned 1st, followed by lead 
generation campaign as soon as 
awareness ad reached its peak 
performance. 
2. Search ads on google were 
campaigned using mixed keywords 
that brought project’s website on the 
top in any property related searches. 
3. SEO was being carried out 
separately and their website was being 
ranked on a number of keywords, along 
with making it light and increasing its 
buffering time ultimately.

IF YOU THINK HIRING A PROFESSIONAL IS EXPENSIVE,
WAIT TILL YOU HIRE AN AMATEUR. -Red Adair
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It was ranked among top 5 
searches of real estate and 
property.

221 leads were gathered from just 
ads campaigned over their social 
media handles. This was besides the 
conversations over messengers.

Website visits increased up to 
60% in just 4 weeks.
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The return on investment was 
30x more.

Generated a business of 2.74 
crore in one month


